The purpose of this study was to measure the information received, market as smoke free areas, of the Notification of the Ministry of Public Health, Pursuant to the Protection of Non-Smokers Health Act (1992), and the effectiveness of media channels. This study was a cross sectional survey the total of sample was 764 people. The results showed that 51.1 % of market vender's and 45.6 % of shoppers received the information that markets are smoke free areas. The major media channels that the sample received the information from were posters (37.7%). Although the measure of the fine could not be implemented, 51.6% of smokers did not smoke in markets. Although some smokers received the information, they ignored the Notification, especially market vender's. The recommendation of this study to make markets smoke free areas are increase and continue promotion, increase social measures, and to set aside special smoking areas for smokers.
Introduction
In 2007, Thai Government has implemented the Notification of Minister of Public Health (No.18) B.E. 2550 (2007) , in accordance to Pursuant to the Protection of Non-Smokers Health Act B.E.2535 (1992)(the notification), titled lists of public places which observe the rights of non-smokers, provide smoking spaces and determine the national standard and quality of smoking space in public areas. The content of the notification adds "market" as a non-smoking area by emphasizing market as a place that is daily or occasionally provided for goods exhibition by vendors or exchanging of goods or service. The ministry of public health has publicized the definition through the media such as newspaper, television channels, brochures, posters, stickers as well as imposing law against those who violates the new regulation. However, in reality, it has been found that there are a number of people violate or are ignorant of the new regulation which are shown in several cases of smoking in non-smoking places. Therefore, the study aims to evaluate the effectiveness and acceptance of the Notification of Minister of Public Health (No.18) B.E.2550 (2007) which dictates that "markets" are smoking free areas.
Purpose
1.The receiving of information by the public and the effectiveness of media of The Notification which dictates that markets are smoking-free areas. 2.The compliance of smoker to the Notification. 
Figures

Methodology
Population and Sample
The study samples were 356 market vendors, 366 shoppers in markets, 6 market owners, 4 municipal police, and 14 police in Khon Kaen Municipality, the total number of sample size was 746. The method of sampling for market vendors, market owners, municipal police, police was purposive random sampling and accidental sampling method for that of shoppers in markets.
Research Design
This study was a cross-sectional survey research.
Data collecting and tools:
The The methods for data collection were open-end questionnaire, observation and in-depth interviews
Results
Smoking behaviour of the group sample
All of 746 samples, there are a total number of 168 who are identified as daily smoker which accounts for 22.50%, as opposed to the total number of 578 of the non smokers which makes up 77.5 % of sample group.
5.2
The effectiveness of the notification which dictates that markets and free markets are smoking free areas.
The information received by 5 target groups of the notification which dictates that markets and free markets are smoking free areas.
The 100 percents of market owners, police and municipal police got the information on the notification. Also, the percentage for vendors in markets and shoppers in markets accounts for 51.12 and 45.63% of the subjects. The details are shown in the table 1. 
The types of media through which the public received information of the notification
The most majority media that the public received information of the notification was billboard or posters in public places (37.66%). The second majority media was television (33.90%) and the least part of media was print media (5.27%). Details are stated in table 2. 
5.2.3.The compliance of smoker to the notification.
The number of 168 of daily smokers all of which received the information of the notification 94 persons (55.98%). In the group of 94 people, 48 still smoke in the market as before and 48 stopped smoking in the market. Details are shown in Table. 3 
Opinion on punishment in accordance to the Protection of Non-Smokers Health Act B.E.2535
The group samples that support no smoking policy in market and fee market quote the harmful effects of smoking, the filth caused by smokes and allergies to non-smokers as the reasons behind their advocacy. However, there are a number of participants who remain unconvinced of the effectiveness of the measure, stating reasons such as addictiveness to cigarettes and the lenience of the authority towards violators as the cause of their doubts. The latter are not aware of the punishment for the violators.
On the other hand, the dissidents of the notification reason their disagreement by stating personal's rights. Nevertheless, every group agree on the fact that the ministry of health has not adequately provided the vital information on rendering market and free market smoking free areas. Furthermore, there is a suggestion for every group purposed a method of punishment such as actual arrest similar to the case of driving while telephoning, fine 500-5,000 baht, cigarette confiscation, warning, allocate space for smoking and admonishing stares. According to the observers, despite non-smoking signs such as sticker/poster/massages and the effort to publicize "non smoking areas" in market and free market, there appear to be a number of smokers in the aforementioned areas
Conclusion
The sample groups that receive information 100% on the notification were the market owners, police and municipal police while the vendors in markets and shoppers in markets receiving information account for 51.12 % and 45.63%). The types of media that was majority to the public was billboard or poster in public place (37.66%). Even though there were sample groups who received information on the notification, the number of people who smoke was still close to those who say that they will stop smoking. Moreover, there were people who still smoke in the market. This was because people did not pay attention to smoking in public place as smoking in public places was had been done for a very long time. The change in this behaviour must be a gradual process. Moreover, the ineffectiveness of the notification was due to authority staffs could not enforce the notification.
